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Brent C. Airey
FOLIO OF WORK

me@brentcairey.com.au . 0414 601 056
DIGITAL AND TRADITIONAL ART DIRECTOR/MANAGER
BRAND . UX/UI/IA . CX . MOTION/EDITING . CONCEPT & ON-TOOLS



Produced while with Carbon Media the project involved the  
UX/UI of an education portal and a supporting campaign to 
promote this to the target audience.  

RESPONSIBILITIES: Campaign and brand proposal, UX/UI concepts  
in partnership with the inhouse developer. 

QUT - THINK YOUR WAY 
CAMPAIGN AND ONLINE PORTAL



Re-branding project for a premium residential design and  
build. The project included naming and brand expanded  
across the various marketing and digital requirements. 

RESPONSIBILITIES: From client meeting to final delivery  
of concepts and final artwork where required.

KEIRNAN  
BRAND + WEBSITE CONCEPT 
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PROPOSAL 01: BRAND SYSTEM

PRIMARY WORDMARK

VARIATION EXAMPLE SYSTEM USED FOR PRODUCT AND WAYFINDING (MENU,WEB,ETC)

This ‘system’ is really a primary logo and a series of variations 
using the same typeface. This allows some design flexibility to 
leverage the strengths of various placements and also adds 
some personality. The colour shown could really be anything,
but I feel it should be a more positive and light colour. 

Proper
Copy.
Property copywriting that converts.

Proper
Copy.Property copywriting that converts.

Proper
Copy.

Standard with tagline.

Standard without tagline.

Landscape for smaller digital or extreme landscape 
placement such as email footers or banner signage.

A random selection of logotypes. I have worked in brand for  
most of my career, assisting in projects from naming stages 
through re brands. 

BRANDING 
VARIOUS

afxprint.com.au digital + offset print, specialty finishing + binding

roi mckee
0432 698 931
roi@afxprint.com.au

26b jeays street, 
bowen hills, 
qld 4006
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Most of the following logos are alive in the wild but some are proposals 
that were knocked back or are businesses no longer operating. 
RESPONSIBILITIES: All 100% my work.

VARIOUS LOGOS



CLIENT:  CHAMELEON INDUSTRIES
BRIEF: IDENTITY
CONCEPT: ID.02
DATE:  MARCH 2010

MOBILE: 0413 677 922
Matt@chameleonindustries.com.au

Matthew Crimean DIRECTOR

CHAMELEON INDUSTRIES PTY LTD   ABN: 56 142 604 108  CAN: 142 604 108

PH/FAX: 07 3266 5863  P.O. Box 1439 Toombul QLD 4012

info@chameleonindustries.com.au  www.chameleonindustries.com.au

A S K  T H E  Q U E S T I O N

SERVICE

SERVICE

SERVICE

SERVICE

SERVICE
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Built for WordPress using Twitter Bootstrap. The site offers  
a comprehensive product listing, retailer search tool and  
marketing banners with advertisement areas.

RESPONSIBILITIES: Complete solution - from client meeting, 
scoping, UX/UI and project managing an overseas Developer. 

EASY MIX  
UX, UI + DEVELOPMENT



Produced while at Carbon Media I was asked to create a proposal 
for a portal to enable the hiring of Supply Nation approved 
services while also promoting Supply Nation as an authority. 

RESPONSIBILITIES: From an initial conversation I created the  
proposal concept in terms of what it could offer and how it may work. 
Complete UX/UI in consultation with the in-house developer.

SUPPLY NATION  
MARKETPLACE WEB-APP CONCEPT



C O L O U R  S C H E M E

This sub-brand aims at being exciting and 
more masculine while still not being a total
mens-only style of product.

S U B - B R A N D :  P R E - W O R K O U T

Formulated For You, contracted in this concept to F4U was  
a supplements business owned and operated by a food  
scientist. The approach chosen was to aim at the sport and 
lifestyle category. The client chose the wellness and healthfood 
category as that was closer to her heart.  

RESPONSIBILITIES: Complete concept, naming variation and CX advice.

FORMULATED FOR YOU 
BRAND CONCEPT
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The sub-brand uses an aspirational font 
and modern colour scheme. This is aiming
to both satnd-out from the competitors,
be unique and hopefully instill a sense 
of premium quality.

S U B - B R A N D :  M E A L  R E P L A C E M E N T

FORMULATED � YOU
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C O L O U R  S C H E M E

This sub-brand aims at being exciting and 
more masculine while still not being a total
mens-only style of product.

S U B - B R A N D :  P R E - W O R K O U T

Logo variations

Example product sub-brands



A self-initiated brand project.

The typeface is currently being produced for commercial sale.

PWEI  
BAND BRAND PROPOSAL



Supplement online retailer requiring a new brand that  
positioned comfortably in the category while still creating  
a strong sense of self.

RESPONSIBILITIES: Complete project from brief to brand through  
marketing concepts, packaging, an icon system and banner advertising. 

FITBITS 
REBRAND



CQUNIVERSITY 
RETAIL AND CORPORATE COMMS 
COMMUNICATION STYLES

My last 4.5 years have been in-house as the 
Lead Designer (Brand) with CQUniversity 
Australia within the Marketing Services 
department. Our focus was primarily 
‘prospective’ customers with additional 
support to the Vice-Chancellor (VC)  
and Communications offices.

This time gave me various opportunities 
to shape some of the University’s brand 
and visual communication of various key 
products and projects.

Over the following few pages I have chosen 
some key elements that I feel show some of 
the change I was able to facilitate within both 
the core brand and brand extensions.

Note: While with the University my contact with web or app 
design was minimal, mainly delivering brand and concept 
work, print, motion graphics or HTML5 display advertising 
and EDM design and builds. 

CQUNIVERSITY AUSTRALIA 
LEAD DESIGNER

TYPES OF RESEARCH  QUALIFICATIONS ON OFFERCQUniversity offers a range of research  
qualifications, including: » Graduate Certificate in Research (GCR)
 » Masters by Research (Masters) » Doctor of Philosophy (PhD) » Doctor of Education (EdD) » Doctor of Philosophy by Portfolio (PhD Portfolio)

 » PhD and Masters by Research Offshore  
(RHD Offshore)

All masters and doctoral courses are based on a 

research project carried out by the candidate, under  

the supervision of well-qualified academic staff.
You can access more information about research 

degrees by:
 » visiting cqu.edu.au/research/research-higher-degrees

 » contacting the School of Graduate Research team on 

sgr@cqu.edu.au and/or » attending an online information webinar conducted 

by the Dean, School of Graduate Research.
If you would like to be notified about the dates for the 

next available webinar, please visit cqu.edu.au/research/

research-higher-degrees/information-session-registration 

and click the ‘register your interest’ button to be 

included in future emails about these sessions.NEED HELP DECIDING WHICH RESEARCH  
DEGREE IS BEST FOR YOU?Please contact Susan Kinnear (s.kinnear@cqu.edu.au) 

to discuss the admission requirements and career 

pathways relating to research higher degrees. This 

can include having an informal CV appraisal to let you 

know which degree(s) you might meet the admissions 

criteria for.

COURSE COSTSDid you know that all domestic research higher degree 

candidates are eligible to receivea Commonwealth 

Research Training Program (RTP) Tuition Offset place? 

This means that no tuition fees are payable for people 

studying the masters, PhD or EdD degrees. A domestic 

candidate is anyone holding Australian or New Zealand 

citizenship, or who holds Permanent Resident status 

in Australia.
However, an important note is that the RTP place lasts 

only for the standard course duration of the degree; if a 

candidate goes ‘over-time’, then they will be converted 

to a full-fee paying place. 

Please note that the following courses are not covered 

by an RTP Offset place and therefore are full-fee paying:
 » » the Graduate Certificate in Research will 
cost $10,633 for the whole qualification, 
commencing 2021 » » the Doctor of Philosophy by Portfolio will 

cost $21,565 for the whole qualification, 
commencing 2021.

If you are a CQUniversity staff member who would be 

enrolled as an international student, please note that 

you’ll be required to pay full-fees.
ACCESSING STAFF STUDY SUPPORT 
For the purposes of admission, course requirements 

and access to candidate support and resources, the 

School of Graduate Research will treat CQUniversity 

staff in the same way as any other RHD candidate.
If you wish to negotiate time release for your research, 

access to financial support (beyond the standard 

candidate support funds) or would like to discuss how 

your research project can merge with your day-to- day 

employment duties, this is a conversation you’ll need 

to have with your line manager, business unit and/or 

School. The Staff Study Support Procedure provides 

very useful information about what you may be entitled 

to in relation to enrolling in a research qualification.
The University’s current enterprise agreement indicates 

that appropriate training and development will be 

provided to all staff. Professional development activities 

should be identified and recorded during an individual’s 

Probation or subsequent Performance and Review 

discussions. Further study can be included as part of an 

employee’s professional development program.FORMS OF STUDY ASSISTANCE 
Given that most CQUni staff would seek  
enrolment as a domestic candidate, financial 
sponsorship to help cover tuition costs is not 
applicable for research higher degrees.If you wish to enrol in non-Commonwealth supported 

programs such as the PhD by Portfolio or the Graduate 

Certificate in Research please negotiate what level 

of tuition support may be available with your line 

manager. The level of support will be based on the 

provisions in the Staff Study Support Procedure.

The information in this flyer should be read  
in conjunction with:

 » the CQUniversity Enterprise Agreement 2017

 » the Staff Study Support Procedure

 » information relating to the relevant  
qualification, such as the Research Higher 
Degree Course Rules or Graduate Certificate  
in Research Course Rules.

FLEXIBLE STUDY OPTIONS
Study your aviation degree on campus or online 
with CQUniversity

LOCAL FLIGHT TRAINING
Combine your university study with local flight 
training embedded into the course

LAUNCH YOUR CAREER
Graduate with over 200 hours of flight training 
and your commercial pilot licence. Plus, the 
option to satisfy requirements to a pathway 
into the airlines.   

UNDERTAKING A
RESEARCH QUALIFICATION 
INFORMATION FOR UNIVERSITY EMPLOYEES
AND THEIR LINE MANAGERS

RESEARCH AT CQUNIVERSITY
CQUniversity Australia is a multi-campus, national 
University having our roots in Northern Regional 
Australia – it is this ‘power of place’ that drives our 
research agenda. Given the University’s relative size 
and resources, it is recognised that we cannot excel 
in all fields of research endeavour. Nevertheless, in 
those areas where we choose to focus our research 
activities, we do exceedingly well in terms of both 
quality and impact.

Our research is typically applied in nature and 
focuses on meeting external stakeholder needs in 
our communities and industries. We recognise that 
creating an impact for end users is just as important as 
producing high-quality academic publications.

A well-trained, well-supported and research active 
workforce is critical in ensuring we can tackle 
the complex social, economic and environmental 
challenges faced by our communities and industries. 
Enabling the University’s staff to participate in research 
training offers great opportunities for professional 
development, career progression, career change and 
the chance to explore your passion, regardless of 
whether you are in a professional or academic role. A 
research higher degree or research qualifying course is 
the first step towards this pathway.

Retail
This is a prospective or existing  
student-facing visual style. Usually  
study area marketing.

Corporate / Retail
There is cross-over with retail here, but this 
audience is at a higher level than retail , selling 
both the business and the education aspects.

To improve how we visually 
communicated to different 
audiences I refined and modernised 
the initial design style and created 
further style categories. 
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EMERGING AS ONE OF
AUSTRALIA'S GREAT
UNIVERSITIES

RELEASED JULY 2019

CQUNIVERSITY AUSTRALIA OVERVIEW 
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LEARNING 
AND TEACHING

DELIVERING MORE THAN 
300 EDUCATION AND 
TRAINING OFFERINGS FROM 
SHORT COURSES AND 
CERTIFICATES, THROUGH 
TO UNDERGRADUATE, 
POSTGRADUATE 
AND RESEARCH 
HIGHER DEGREES

Study areas include:

 » Business, Accounting and Law
 » Creative, Performing and Visual Arts
 » Education and Humanities 
 » Engineering and Built Environment
 » Engineering Trades
 » English, Work and Study Preparation
 » Health
 » Information Technology and Digital Media
 » Psychology, Social Work and 
Community Services

 » Science and Environment
 » Service Industries
 » Transport and Safety Sciences.

3

30 000+ STUDENTS 
AND 3000+ STAFF 

AVERAGE FULL-TIME STUDENT 
GROWTH OF MORE THAN 7% PER 
YEAR OVER THE PAST FIVE YEARS

ONE OF THE TOP 10 FASTEST 
GROWING UNIVERSITIES 
IN AUSTRALIA

$200 M+ INVESTED IN CAPITAL 
WORKS  IN FIVE YEARS

REPUTATION

TOP 6001

As one of the top 600 universities in 
the world, CQUni is among the top 
2% of universities worldwide

AUSTRALIA’S FIRST 
CHANGEMAKER CAMPUS
Recognised as Australia’s first and 
only Changemaker Campus by global 
social innovation group Ashoka U

LEADING YOUNG UNI2

Recognised as one of the world's top 150 
universities under 50 years old

RANKED AMONG THE BEST IN 
THE ASIA PACIFIC REGION3

Ranked within the world’s top 
120 APAC universities

27 YEARS AS A UNIVERSITY
and over 50 years as a provider 
of higher education

1 Times Higher Education World University Rankings 2019.  
Visit www.cqu.edu.au/reputation

2 QS World University Rankings and Times Higher Education World University Rankings.

3 Times Higher Education Asia-Pacific Rankings 2018.

AUSTRALIA’S ONLY 
UNIVERSITY WITH A 
CAMPUS PRESENCE IN 
EVERY MAINLAND STATE

20+ PHYSICAL SITES 
ACROSS AUSTRALIA
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DELVERING IN-SITU 
EDUCATION 
AND TRAINING 
TO NORTHERN 
AUSTRALIA
NORTHERN AUSTRALIA 
CONFERENCE 2020

cqu.edu.au

The CQUniversity Hydrogen and Renewable Energy Precinct
provides a designated, purpose-built zone within the strategic 

Gladstone Harbour State Development Area where industry,
government, researchers and training sectors can work

together to advance the development of a local,
national and international hydrogen industry.

7

CQUniversity Hydrogen Economy Capability Statement

4

CQUNIVERSITY HYDROGEN AND 
RENEWABLE ENERGY PRECINCT, 
GLADSTONE MARINA
The CQUniversity Hydrogen and Renewable Energy Precinct at 
CQUniversity’s Gladstone Marina Campus is located within the State 
Development Area that hosts some of Gladstone’s largest industries. 
The precinct will train its focus upon hydrogen engagement and 
collaboration in Gladstone and across Queensland.
The CQUniversity Gladstone Marina Campus specialises in engineering and STEM education, 
partnering with schools and industries to deliver applied teaching and research. The CQUniversity 
Coastal Marine Ecosystems Research Centre (CMERC) provides environmentally sustainable solutions 
to the various industries located within the Great Barrier Reef. The CQUniversity College of Trades is a 
new, purpose-built trade training centre specialising in producing qualified workforces for current and 
emerging industries – apprentices, qualified tradespeople, reskilling, upskilling and more. The Hydrogen 
Industry Incubator Suites, strategically located alongside the College of Trades, provides industries 
and start-ups with space, specialist knowledge, skills and trades, student placements and apprentices, 
research collaborations, specialist equipment and industry collaborations. 

100m

CQUniversity Hydrogen and Renewable Energy Precinct  
Located on the CQUniversity Gladstone Marina Campus, the Hydrogen and Renewable Energy Precinct 
includes the new School of Manufacturing, Hydrogen Industry Incubator Suites, College of Trades, and a 
generous zone for future expansion and industry collaboration.

CQUniversity Coastal Marine
Ecosystems Research Centre
(CMERC)

Hydrogen industry
incubator suites CQUniversity College of Trades

(opened in 2020)

Australia Pacific
LNG STEM Central,
CQUnivesrity engineering
Teaching space

CQUniversity 
Campus expansion

The CQUniversity
School of Manufacturing
Area: 1500m2

Corporate Comms / VC
This is usually a corporate document 
for political or a high level corporate 
audience.

The primary difference here is a 
more minimal and clean approach 
attempting to sell the message with 
more macro imagery and thematic.

Iconography
When I joined the University there was in place a wide 
array of icons with huge variation in style as they were 
created as and when required. 

Early in my role I phased them out and replaced them 
with a standardised monoline iconography style. When 
new icons are required the same style and stroke 
weight is matched, strengthening the brand.



Past style of publications
Shown below is the style used prior to my starting with the University. 
This visual style connected strongly and literally to the core brand. 

2016 INTERNATIONAL STUDENT 

UNDERGRADUATE
GUIDE

Business, Accounting and Law   |   Creative, Performing and Visual Arts   |   Education and Humanities
Engineering and Built Environment   |   English, Study and Work Preparation   |   Health 
Information Technology and Digital Media   |   Psychology, Social Work and Community Services   |   Science and Environment 
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Year 1 of 
related 

CQUniversity 
undergraduate 

degree

Year 2 of 
related 

CQUniversity 
undergraduate 

degree 
(Business, 

Information 
Technology, 
Aviation and 
Arts degree)

DIPLOMA PATHWAY

Diploma

Year 1 of CQUniversity 
Undergraduate degree (Business or 

Information Technology)

FOUNDATION STUDIES 
PATHWAY

Foundation Studies

Year 1 of 
CQUniversity 

diploma 
(IELTS 5.5 

entry with no 
individual band 

score of less 
than 5.0)

Year 1 of 
CQUniversity 

undergraduate 
degree 

(IELTS 6.0 
entry with no 

individual band 
score of 5.5)

ENGLISH LANGUAGE 
PATHWAY

English for 
Academic 
Purposes 2

English for 
Academic 
Purposes 

(Direct Entry)

Year 1 of 
related 

CQUniversity 
diploma

Year 1 of 
related 

CQUniversity 
undergraduate  

degree

CERTIFICATE PATHWAY

Certifi cate III Certifi cate IV

PATHWAY OPTIONS
We offer a number of alternative entry pathways to help you meet the English language and/or academic requirements of our 
undergraduate programs as outlined in the diagram below.

ENGLISH LANGUAGE PATHWAY
Studying the relevant English language program at 
CQUniversity will enable you to gain entry into various 
academic programs with us. For more information visit 
www.cqu.edu.au/english.

CERTIFICATE/DIPLOMA PATHWAY
You can complete a CQUniversity certifi cate or diploma to gain 
entry to the fi rst or second year of your relevant undergraduate 
degree. This pathway also gives you a standalone qualifi cation. 
Alternatively, if you already hold an Australian diploma or its 
equivalent, you may gain entry to the fi rst or second year (with 
advanced standing) of a wide variety of undergraduate degrees.

FOUNDATION STUDIES PATHWAY
CQUniversity Foundation Studies is a pathway program 
specifi cally developed for international students who do 
not meet the academic entry requirements for selected 
CQUniversity’s undergraduate programs, in the areas of 
Business, Accounting, IT and Digital Media.

This two term program is also ideal for students who have 
not completed the equivalent of 12 years of schooling in their 
home country.

RECOGNITION OF PRIOR LEARNING (RPL)
If you have previously studied at another educational 
provider within the last ten years, or have professional 
experience, you can apply for RPL (also known as advanced 
standing, credit exemption and credit transfer) to help you 
meet the entry requirements of our degree programs. RPL is 
assessed individually upon application, and if approved may 
reduce the duration of your study program.

STREAMLINED VISA PROCESSING (SVP) 
PARTNERS
CQUniversity participates in the Streamlined Visa Processing 
(SVP) arrangements. If you already hold an Australian TAFE 
qualifi cation or equivalent from one of our SVP partner 
institutions, you may use your qualifi cation to gain entry into 
selected diplomas and degrees at CQUniversity.

For more information on pathway options, visit www.cqu.
edu.au/international-students/english-and-pathways.
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CAREER PREPARATION
A STAGGERING 95 PERCENT OF EMPLOYERS SAID EXPERIENCE IS A 
MAJOR FACTOR IN HIRING DECISIONS (NATIONAL ASSOCIATION OF 
COLLEGES AND EMPLOYERS ANNUAL SURVEY). 
In an increasingly competitive global environment, 
CQUniversity is committed to ensuring that you have the 
skills, competence and connections needed to build a 
successful career. Many of our programs are accredited 
by professional bodies in Australia and overseas, and 
developed in consultation with industry to ensure that you 
gain up-to-date and relevant knowledge to prepare you for a 
seamless entry into the workforce.

We also implement interdisciplinary learning, simulated 
real-world activities, internships and work integrated learning 
opportunities into our programs to ensure that our students 
graduate career ready. Some examples can be found below.

WORK INTEGRATED LEARNING
Internships

In 2015, to meet the increasing demands of employers 
for career ready graduates, we introduced internships to a 
selected number of programs with plans to include more 
programs. Currently, a 10-week internship is available for 
students studying the Bachelor of Information Technology, 
and is being introduced to the Bachelor of Business in 2016. 
The School of Business and Law has committed to doing 
this and is currently working on it for a Term 1, 2016 start. 

The internship is sourced by CQUniversity and our 
partner, Australian Internships – a market leader in career 
development programs for international candidates. 

Key Benefi ts

 » Gain a competitive edge over your peers in the global job 
market with international work experience that is highly 
sought after by potential employers.

 » Build confi dence in attending interviews and increase 
your chance of employment upon graduation.

 » Grow networks in your fi eld of study that will potentially 
open doors for you in the future.

 » Opportunity to apply your academic knowledge into a 
workplace setting. 

 » Undertake your internship at no additional cost and with no 
concurrent study so you can fully maximise your experience.

 » Complete your degree within the program duration as the 
internship is embedded within this timeframe.

 » Develop an understanding of Australian work practices 
and culture. 

 » You will have a dedicated Internship Program Supervisor 
(IPS) that will monitor, train, guide and support you 
throughout your internship period.

For more information on internships and eligibility 
requirements, visit www.cqu.edu.au/internships.

‘After I graduate I plan to look for job related to my 
degree, however before I graduate I hope I can get an 
internship to prepare me for the real world. Fortunately, 
CQUniversity has introduced internships for international 
students in my program of study, which will give me a 
higher chance to secure an internship as they will help us 
to search for a company.’

DICKY PAULUS LOEKMAN HAKIM, INDONESIA
English for Academic Purposes (Direct Entry)
Master of Information Technology
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In my first month with the University I was tasked 
with the Publications covers, usually a simple job of 
slight design variation and image selection.  

My approach instead was to treat the Publications 
as a micro-campaign brand extension. Using the 
opportunity to stand out from the crowd at student 
trade shows  and lean-in to the brand persona. 

This was the first time the University had done 
anything like this outside of the main marketing 
campaign and gave me the opportunity to show the 
internal stakeholders how a brand extension can 
look different while feeling part of the brand whole 
and persona.  

To achieve this brand extension tightrope the covers are treated as a 
campaign billboard contained within a frame of core brand assets and 
styles. Making a creative cover simply a replacement for the image 
and is changed each year. 
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The new Vice-Chancellor (VC) wished to create and 
present a strategy for the future of the University. 
My role was to create concepts and then roll-out 
the ongoing collateral to support the vision. 

My role in this project included naming the overall 
strategy (‘The Future Is You’), creative concepts as 
a brand extension and delivery of print, presentation, 
video and social assets as and when required. 

Unique icons matching the iconography I had already standarised 
throughout the University was used here to show the distinct areas 
of focus. The script font was added at the VC’s request to have 
something a little more ‘hand-done’ and textural to the look and feel.

A strategic plan for our shared future 2019–2023.

futureyou.is
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CQUniversity strategic plan 2019–2023
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PROPOSAL 4 – Various headline options REPORT COVER CONCEPTS

FUTURE
CHANGE

Y+OUR

A STRATEGIC PLAN FOR OUR  FUTURE

BE THE
CHANGE

A STRATEGIC PLAN FOR OUR SHARED FUTUREA STRATEGIC PLAN FOR OUR SHARED FUTURE

THE FUTURE
STARTS
WITH YOU

CLOSER FIT TO UNIVERSITY BRAND MORE CREATIVE WITH STRONG REFERENCES TO BRAND

A more sophisticated visual style that speaks for itself. The use of the 
red arrow contrasts nicely with the CQUni green while adding a slight 
transparency ensures that all the elements work together. Photography using 
light-leaks, energetic overlays and artifacts add a modern edge and a surreal 
element to the whole. 

PAGE 18

futureyou.is

OUR
A STRATEGIC PLAN FOR OUR SHARED FUTURE

futureyou.is

OUR
A STRATEGIC PLAN FOR OUR SHARED FUTURE

A STRATEGIC PLAN FOR 
OUR SHARED FUTURE

OUR FUTURE
IS YOU

CLOSER FIT TO UNIVERSITY BRAND

PROPOSAL 5 – Our Future Is You REPORT COVER CONCEPTS

MORE CREATIVE WITH STRONG REFERENCES TO BRAND

This proposal uses high-contast modern and obviously computer 
generated/edited imagery with hand drawn type. The juxtaposition 
shows humanity and technology, allowing communication pieces to  
be as friendly or austere as required. 

PAGE 6

PROPOSAL 2 – From Here To There REPORT COVER CONCEPTS

 A STRATEGIC PLAN FOR OUR FUTURE

FROM
HERE

TO
THERE

FROM
HERE

A STRATEGIC PLAN FOR OUR FUTURE

TO
THERE

FROM

 A STRATEGIC PLAN FOR OUR FUTURETO
THERE

FROM
HERE

TO
THERE

CLOSER FIT TO UNIVERSITY BRAND MORE CREATIVE WITH STRONG REFERENCES TO BRAND

This concept promotes the idea of metaphorical journey from where the 
audience is to where they wish to be. The monoline icons are a visual consistent 
to our brand and are culturally commonplace. The rocket-ship icon for example 
has moved away from childhood associations and is broadly used now  to imply a 
journey destination - many start-ups adapt this icon (think Elon Musk’s ‘Space X’).  

PAGE 10

PROPOSAL 3 – Our Future Is You REPORT COVER CONCEPTS

A STRATEGIC ROADMAP FOR OUR FUTURE

A STRATEGIC ROADMAP FOR OUR FUTURE

A STRATEGIC PLAN FOR OUR SHARED FUTURE

OUR FUTURE
IS YOU

CLOSER FIT TO UNIVERSITY BRAND MORE CREATIVE WITH STRONG REFERENCES TO BRAND

Speaking to street culture the use of stencil/spray art and typography adds 
an edge while still being thoroughly embedded in normal culture. This could 
perhaps be expanded to inlclude some fun street-art inspired illustrations in 
the vein of Banksy. Juxtaposing symbolically meaningful imagery tinted in 
CQUni hero green adds some visual depth. 

Concepts
Various conceptual styles and messaging was presented to allow the VC and his team to triangulate the feel they 
wanted to go in. The intial brief was open but asked for a technology bent. My aim was to create a unique ‘VC Strategy’ 
style that still presented the University brand persona, strengthening the brand rather than confusing it. 

CQUNIVERSITY 
VICE-CHANCELLOR’S STRATEGIC 
PLAN - BRAND EXTENSION

Instagram Story

Presentation

Strategic plan 
booklet

COVID-19 was 
addressed by the 
VC’s office using 
a variation of the 
brand extension

Pillar iconography

Beyond COVID-19 
The CQUniversity Recovery Plan

together.
future.

Beyond
COVID-19

OUR NEXT
STEPS.
together.

together.
future.

Beyond
COVID-19

OUR NEXT
STEPS.
together.



CQUNIVERSITY 
SOCIAL INNOVATION 
BRAND EXTENSION

Social Innovation is an important area for the 
University and it’s growing presence required 
a unique brand extension to stand out at public 
events and assist in moving the University’s brand 
awareness and overall brand aesthetic forward. 

Additionally the SI team present a community changemaker event 
each year called the Festival of Change. For this event I was able 
to present a product brand extension, stretched across the various 
potential marketing channel.

The Festival of Change event/product brand extension

Pull-up banners and social tiles

ENGAGING WITH OUR
COMMUNITIES TO ADDRESS
ENTRENCHED SOCIAL ISSUES



CQUNIVERSITY 
VARIOUS VIDEO CONCEPTS, 
EDITING & MOTION GRAPHICS

COVID-19 Online Study promotion

EVP (Employee Value Proposition) community morale video

MBA-L / BE DIFFERENT online education platform overview

MBA-L / BE DIFFERENT online education platform overview

RESPONSIBILITIES: Concept and storyboard from supplied script (some script input). Footage sourcing 
(where owned assets are not available), editing, motion graphics and audio selection, editing and 
mastering. Additional VO recording project management when required.



Built pre-responsive design frameworks but was designed to  
work on tablets in a modern way similar to Flash websites of 
previous years. Developed in WordPress the site supported 
fullscreen galleries and some smooth UI elements allowing some 
rich content for search value while minimising the visual clutter.

RESPONSIBILITIES: From client meeting to delivery of various UX/UI 
concepts and then project management of the site development.

BUREAU PROBERTS  
UX/UI, DEVELOPMENT



Built for WordPress using Twitter Bootstrap. The site was to  
offer a comprehensive customer solution for product search, 
ideas, DIY and how-to concepts.

RESPONSIBILITIES: Complete solution - from client meeting, 
scoping, UX/UI and project managing an overseas Developer. 

CCS 
UX, UI + DEVELOPMENT



Built for WordPress using Twitter Bootstrap. The site was 
designed to showcase sub-brands and specific products.

RESPONSIBILITIES: Complete solution - from client meeting, 
scoping, UX/UI and project managing an overseas Developer. 

RIVERSANDS 
UX, UI + DEVELOPMENT



Produced (concept only) while with Carbon Media this project 
involved the creation of both concept and design of Apps  
relating to a kid’s TV show to act as brand extensions.

RESPONSIBILITIES: Partnering with the in-house developer concepts  
were generated and then designs + UI was created to sell the idea to  
various stakeholders.

BUBBLE BATH BAY 
TV SHOW SUPPORTING APP



Built for WordPress using Twitter Bootstrap. The site offers 
a showcase of Mantle Group businesses and ongoing news 
releases / posts for media engagement.

RESPONSIBILITIES: Complete solution - from client meeting, 
scoping, UX/UI and project managing an overseas Developer. 

THE MANTLE GROUP  
UX, UI + DEVELOPMENT



Designed for WordPress using Twitter Bootstrap, the concept  
offers a comprehensive series of page and content types.

RESPONSIBILITIES: This was a self-motivated proposal for a 
Wordpress theme to be developed both for a client and for 
commercial sale. 

BLOK FURNITURE 
UX, UI (CONCEPT ONLY)



Thanks for  
your time.

DIGITAL AND TRADITIONAL ART DIRECTOR/MANAGER
BRAND . UX/UI/IA . CX . MOTION/EDITING . CONCEPT & ON-TOOLS

me@brentcairey.com.au
0414 601 056
linkedin.com/in/brent-airey-3360395
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