Brent C. Airey

FOLIO OF WORK

oriod «

v
o
A
m
=
5
o
=
X
m
<

me@brentcairey.com.au . 0414 601 056

DIGITAL AND TRADITIONAL ART DIRECTOR/MANAGER
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QUT - THINK YOUR WAY
CAMPAIGN AND ONLINE PORTAL

Produced while with Carbon Media the project involved the
UX/UI of an education portal and a supporting campaign to
promote this to the target audience.

RESPONSIBILITIES: Campaign and brand proposal, UX/Ul concepts
in partnership with the inhouse developer.
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HOME
ABOUT US
AWARDS
MEDIA
CONTACT Us

RESIDENTIAL
COMMERCIAL
LAND

KEIRNAN
BRAND + WEBSITE CONCEPT

Re-branding project for a premium residential design and
build. The project included naming and brand expanded
across the various marketing and digital requirements.

RESPONSIBILITIES: From client meeting to final delivery
of concepts and final artwork where required.
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DESIGH & DRAFTING
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VARIOUS

A random selection of logotypes. | have worked in brand for
most of my career, assisting in projects from naming stages
through re brands.
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The art+science of motion,

Educator

The Allergy and Eczema Educator

\/ Allergy zagato

RESOURCES

VARIOUS LOGOS

Most of the following logos are alive in the wild but some are proposals
that were knocked back or are businesses no longer operating.
RESPONSIBILITIES: All 100% my work.
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UX, Ul + DEVELOPMENT

Built for WordPress using Twitter Bootstrap. The site offers
a comprehensive product listing, retailer search tool and
marketing banners with advertisement areas.

RESPONSIBILITIES: Complete solution - from client meeting,
scoping, UX/UI and project managing an overseas Developer.
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A Project Title

A Project with a
Longer Title

I A Closed Project

A Project Title

I A Closed Project

SupplyNatic

< Bowmgs  ©

o S lyh
SupplyNat
~

User Login

» SUPPLY NATION
MARKETPLACE WEB-APP CONCEPT

Produced while at Carbon Media | was asked to create a proposal

for a portal to enable the hiring of Supply Nation approved
services while also promoting Supply Nation as an authority.
RESPONSIBILITIES: From an initial conversation | created the

proposal concept in terms of what it could offer and how it may work.
Complete UX/Ul in consultation with the in-house developer.




Logo variations

F4U FORMULATED FOR YOU*

| TEAM Y__O_L’ Faum  FAL

FORMULATED
FOR YOU

PRODUCTS i i il ey e sk F4 U

Example product sub-brands

il S XE MEAL
REPLACEMENT Ll

IJ@ @ E ‘:'TET\W @ Eﬁ EFB '{@ @‘ﬁ' > | | i FORMULATED %°YOU
PREWORROCUT EEE

FORMULATED & YOU

FA U FORMULATED FOR YOU" HOME WEIGHTLOSS ~ MEALREPLACEMENT ~PREWORKOUT CONTAGT ® &Y

FORMULATED %o YOU

MEAL
REPLACEMENT

PRODUCTS
FORMULATED " YOU

. L _ FORMULATED FOR YOU
BRAND CONCEPT

Formulated For You, contracted in this concept to F4U was
a supplements business owned and operated by a food

scientist. The approach chosen was to aim at the sport and
lifestyle category. The client chose the wellness and healthfood
category as that was closer to her heart.

RESPONSIBILITIES: Complete concept, naming variation and CX advice.
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A self-initiated brand project.

The typeface is currently being produced for commercial sale.
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ABSORBS QUICKLY

FITBITS
REBRAND

Supplement online retailer requiring a new brand that
positioned comfortably in the category while still creating
a strong sense of self.

RESPONSIBILITIES: Complete project from brief to brand through
BRMN H v marketing concepts, packaging, an icon system and banner advertising.
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CQUNIVERSITY AUSTRALIA Toimprove how we visually an

communicated to different [ AT
LEAD DESIGNER audiences | refined and modernised H \ A B8
the initial design style and created =
further style categories. ‘ UND i A A =] it Uy
1 ARCH QUA ATIO

My last 4.5 years have been in-house as the

Lead Designer (Brand) with CQUniversity Retail AND TR UNE AAG e o o
Australia within the Marketing Services This is a prospective or existing
. ) student-facing visual style. Usually
department. Our focus was primarily study area marketing.
'prospective’ customers with additional A
: Corporate / Retail e
support to the Vice-Chancellor (VC) There is cross-over with retail here, but this ‘ »

and Communioations offices. audience is at a higher level than retail, selling
both the business and the education aspects.

This time gave me various opportunities
to shape some of the University's brand
and visual communication of various key
products and projects.

l VIERGIN ONE OF
Over the following few pages | have chosen l; *:": £ :IL
some key elements that | feel show some of COUNNERSTY AUSTRALA OVGRVIEW

the change | was able to facilitate within both

the core brand and brand extensions.

LEARNING
AND TEACHING

design was minimal, mainly delivering brand and concept
work, print, motion graphics or HTML5 display advertising
and EDM design and builds.

Note: While with the University my contact with web or app ﬁ

i CQUNIVERSITY HYDROGEN AND

RENEWABLE ENERGY PRECINCT,

GLADSTONE MARINA

AVERAGE FULL-TIME STUDENT AUSTRACASIONEY
UNIVERSITY WITH A
GROWTH OF MORE THAN 7% PER s
YEAR OVER THE PAST FIVE YEARS R ENEIN DELVERING IN-SITU
EDUCATION
AND TRAINING
ONE OF THE TOP 10 FASTEST 20+ PHYSICAL SITES
GROWING UNIVERSITIES 'ACROSS AUSTRALIA Corporate Comms / \V/C TO NORTHERN
IN AUSTRALIA This is usually a corporate document AUSTRALIA
for political or a high level corporate
NORTHERN AUSTRALIA
Iconography audience. CONFERENCE 2020
When | joined the University there was in place a wide The primary difference here is a
array of icons with huge variation in style as they were more minimal and clean approach
created as and when required. attempting to sell the message with
Early in my role | phased them out and replaced them more macro imagery and thematic. q cqueduau

with a standardised monoline iconography style. When
new icons are required the same style and stroke

weight is matched, strengthening the brand. | g CQUN'VE RS'TY
RETAIL AND CORPORATE COMMS
COMMUNICATION STYLES



In my first month with the University | was tasked
with the Publications covers, usually a simple job of
slight design variation and image selection.

My approach instead was to treat the Publications

as a micro-campaign brand extension. Using the
opportunity to stand out from the crowd at student
trade shows and lean-in to the brand persona.

This was the first time the University had done
anything like this outside of the main marketing
campaign and gave me the opportunity to show the
internal stakeholders how a brand extension can
look different while feeling part of the brand whole
and persona.

To achieve this brand extension tightrope the covers are treated as a
campaign billboard contained within a frame of core brand assets and

styles. Making a creative cover simply a replacement for the image
and is changed each year.

Past style of publications
Shown below is the style used prior to my starting with the University.
This visual style connected strongly and literally to the core brand.
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C/‘ Strategic plan

University booklet

AUSTRALIA 7

OUR
The new Vice-Chancellor (VC) wished to create and
present a strategy for the future of the University.
My role was to create concepts and then roll-out
the ongoing collateral to support the vision.

COVID-19 was
addressed by the
\/C's office using

a variation of the
brand extension

My role in this project included naming the overall
strategy (‘'The Future Is You"), creative concepts as
a brand extension and delivery of print, presentation,
video and social assets as and when required.

Unique icons matching the iconography | had already standarised
throughout the University was used here to show the distinct areas

of focus. The script font was added at the VC's request to have
something a little more 'hand-done’ and textural to the look and feel.

BEWHAT YOU WANTTO BE
cqu.edu.au

Presentation

OURPEOPLE , =, £, DURSTUDENTS
Concepts b- ’ @ s
Various conceptual styles and messaging was presented to allow the VC and his team to triangulate the feel they OUR REPUTATION o
wanted to go in. The intial brief was open but asked for a technology bent. My aim was to create a unique 'VC Strategy’ PI RS' OUR RESEARCH
style that still presented the University brand persona, strengthening the brand rather than confusing it. 1

OUR COMMUNITIES '+ OUR SUSTAINABILITY

Pillar iconography

ouR ouR OUR
STUDENTS REPUTATION [ SUSTAINABILITY

Instagram Story

» CQUNIVERSITY
VICE-CHANCELLOR'S STRATEGIC
PLAN - BRAND EXTENSION




' ENGAGING WITH DUR
COMMUNITIES TO ADDRESS

wnivc rsity ENTRENCHED SOCIAL ISSUES
AUSTRALIA

ENGAGING WITH OUR COMMUNITIES TO
ADDRESS ENI‘RE‘NCHEU SOCIAL ISSUES

niversity

Social Innovation is an important area for the
University and it's growing presence required

a unigue brand extension to stand out at public
events and assist in moving the University's brand
awareness and overall brand aesthetic forward.

AUSTRALIA <

Pull-up banners and social tiles

Unlver51t
VAUSTRALIA

ENGAGING WITH OUR
COMMUNITIES TO ADDRESS
ENTRENCHED SOCIAL ISSUES

FESTIVAL
UECHANGE

x

FESTIVAL
SECHANGE

EXPRELA3N F TR T

BE WHAT YOU WANT T0 BE .;
cqu.edu.au

Additionally the Sl team present a community changemaker event
each year called the Festival of Change. For this event | was able
to present a product brand extension, stretched across the various
potential marketing channel.

The Festival of Change event/product brand extension

SYSTEMS THINKING

| FOR SOCIAL CHANGE

FREE WORKSHOP

» CQUNIVERSITY
SOCIAL INNOVATION
BRAND EXTENSION



COVID-19 Online Study promotion
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RESPONSIBILITIES: Concept and storyboard from supplied script (some script input). Footage sourcing
(where owned assets are not available), editing, motion graphics and audio selection, editing and

mastering. Additional VO recording project management when required. > CQUNIVE RSITY
VARIOUS VIDEO CONCEPTS,
EDITING & MOTION GRAPHICS
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BUREAU PROBERTS
UX/Ul, DEVELOPMENT

Built pre-responsive design frameworks but was designed to
work on tablets in a modern way similar to Flash websites of
previous years. Developed in WordPress the site supported
fullscreen galleries and some smooth Ul elements allowing some
rich content for search value while minimising the visual clutter.

RESPONSIBILITIES: From client meeting to delivery of various UX/UI
concepts and then project management of the site development.
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CONCRETE
COLOUNS - SEALERS GALLERY  TECHNICAL CONTACT

SYSTEMS

& HEADUNE 0OFS
WERE FOR THE BaNuER

For halp with our products:

1800 077 744 - advice@concretecoloursystems.com.au
or view our Training videos

SUICK LIKS

SURFAZE EELOURS

COLOUR RANGE

BEALLS BANGE

ANT-GRLFRITI

CONTACTASUPPORT

S.] IMAGE GALLERIES

Vialt cor gallery anction and

CONCHETE COLOUR SYSTEMS

A8 e of AUStralia's leading manulacturers of conzrete
calouring systems, we kncw all about bringing colour and life
to plain geey concrite.
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UX, Ul + DEVELOPMENT

Built for WordPress using Twitter Bootstrap. The site was to
offer a comprehensive customer solution for product search,
ideas, DIY and how-to concepts.

RESPONSIBILITIES: Complete solution - from client meeting,
scoping, UX/UI and project managing an overseas Developer.
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STRONG IMAGES USED H
WILL PROMOTE CASE
OR PRODUCTS

/ PROGUCTE ¢ FRODUCTE

Bioretention

PRODUCT CATEGORIES

Loremip sitamat, tat ! sed do siusmod tempor incididunt ut
labere at delore magra a4gun. Ut anim ad minkm vanlam. quls nestrud oxereltation ullames IIORETENTION
laboris nisi ut aliquip ex es commodo consequat Duis aute irure dolor in reprehenderit in

voluptate

Lo sy selor 3 et consectetur

Examcie Docament Titls
D3 Dment Tinle
* MEDS Dacement Tk

Welcome to River Sands - i Far pvar 35 ya878 Aivee S3nds has muppied Bha construction s-d water
L g Wil 44 Bueri#aL 8o Rk Barmod & reputation
of tailor made products for the mining Tor quality, service snd techeical sipertive. The private comgany 1s partaf the
S : sl M G ant 13 107K Australlan oreret DUR BRANSS
and construction industries since 1974, s OuT cme

Featured Products View mors Fastured Products QUR BRANDS

Fisv i,
sy =

APRODUCT NAME
[0\ | pLavGROUNDS About River Sands ous River Sands Newsletter

SPORTS TOOLS

A news item title
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River Sands Mewsl

RIVERSANDS
UX, Ul + DEVELOPMENT

Built for WordPress using Twitter Bootstrap. The site was

designed to showcase sub-brands and specific products.

RESPONSIBILITIES: Complete solution - from client meeting,
scoping, UX/Ul and project managing an overseas Developer.
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BUBBLE BATH BAY
TV SHOW SUPPORTING APP

Produced (concept only) while with Carbon Media this project
involved the creation of both concept and design of Apps

relating to a kid's TV show to act as brand extensions.

RESPONSIBILITIES: Partnering with the in-house developer concepts
were generated and then designs + Ul was created to sell the idea to
various stakeholders.
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Mantle Group

STy

THE MANTLE GROUP
UX, Ul + DEVELOPMENT

Built for WordPress using Twitter Bootstrap. The site offers
a showcase of Mantle Group businesses and ongoing news
releases / posts for media engagement.

RESPONSIBILITIES: Complete solution - from client meeting,
scoping, UX/UI and project managing an overseas Developer.
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BLOK FURNITURE
UX, Ul (CONCEPT ONLY)

Designed for WordPress using Twitter Bootstrap, the concept
offers a comprehensive series of page and content types.

RESPONSIBILITIES: This was a self-motivated proposal for a
Wordpress theme to be developed both for a client and for
commercial sale.
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your time.
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0414 601 056
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